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SECTION 7 - REGULATION FD

Item 7.01 Regulation FD Disclosure

On January 14, 2015 American Axle & Manufacturingldings, Inc., (the “Company” or “AAM”) will be pigenting at the 2015 Deutsche
Bank Global Auto Industry Conference in Detroit,ddigan.

AAM's 2014 Outlook:

. AAM expects full year sales in 2014 to increhgel 5% to approximately $3.7 billion as compare&3 billion for the full year
2013.

. AAM incurred a non-cash charge of approxima&2% million related to a voluntary one-time lumprsgash payment to certain
eligible terminated vested participants in our Ua&nsion plans in the fourth quarter of 2014 (‘2844 Pension Buyout Offer”).
AAM terminated more than $100 million of U.S. peasbenefit obligations pursuant to this program.

. AAM expects adjusted earnings before interepease, income taxes and depreciation and amodizétidjusted EBITDA) for the
full year 2014 to approximate 14% of sales.

o We define EBITDA to be earnings before intertstes, depreciation and amortization. Adjusted EBYTis defined as
EBITDA excluding the impact of a charge relatedhe 2014 Pension Buyout Offer. We believe that HBATand Adjusted
EBITDA are meaningful measures of performance ag #re commonly utilized by management and investoanalyze
operating performance and entity valuation. Our ag@ment, the investment community and the bankisiitutions
routinely use EBITDA, together with other measuteaneasure our operating performance relativetterdrier 1
automotive suppliers. EBITDA and Adjusted EBITDAosild not be construed as income from operatiortsnaeme or
cash flow from operating activities as determinadar GAAP. Other companies may calculate EBITDA Ad{usted
EBITDA differently.

« AAM expects full year capital spending to be mpqmately 5.5% of sales in 2014.

* AAM expects free cash flow to be in the rang&b20 million to $125 million for the full year 201

o We define free cash flow as net cash providedgmrating activities less capital expendituresafi@roceeds from the sale
of property, plant and equipment and the sale-tadeof equipment. We believe free cash flow isemningful measure as
it is commonly utilized by management and investorassess our ability to generate cash flow frombaisiness.

AAM's 2015 Outlook:

. AAM is targeting full year sales of approximat&4 billion to $4.1 billion in 2015. This salesopection is based on the anticipated
launch schedule of programs in AAM's new and in@efal business backlog and the assumption thal tBeSeasonally Adjusted
Annual Rate of sales ("SAAR") is in the range ofSl@illion to 17.0 million light vehicle units fahe full year 2015.

« AAM is targeting EBITDA in the range of $550 fioh to $575 million in 2015 (13.75% to 14.00% afes).

* AAM is targeting free cash flow in the range$df75 million to $200 million in 2015.

* AAM is targeting full year capital spending gf@oximately 5% of sales in 2015.






AAM's 2015 - 2017 New Business Backlog:

. AAM’s backlog of new and incremental busineasiehing from 2015 through 2017 is estimated at $8&kon in future annual
sales.

. AAM’s new and incremental business backlog idelsi product programs that feature new and innawgtieduct technologies
including: AAM’s industry first EcoTrac® Disconnéeg Driveline System; AAM'’s high efficiency techrogies; e-AAM™ hybrid
and electric driveline systems; and AAM’'s SYLENEhaology designed to reduce an aluminum driveshégtidency to amplify
noise and vibration.

. Approximately 70% of AAM’s new and incrementaidiness backlog for 2015 - 2017 is for customehnerothan GM. This includes
new and expanded orders supporting multiple glpbathium vehicle manufacturers including Fiat Chey#lutomotive, Jaguar
Land Rover, Nissan, Ford, Mercedes Benz, DaimleckrHonda, Isuzu and others.

. Approximately 75% of AAM’s new and incrementaldiness backlog for 2015 - 2017 is for passengesiwé crossover vehicle
programs, including four applications featuring AAMEcoTrac® Disconnecting Driveline System.

. Over 80% of AAM’s new and incremental busineaskbog for 2015 to 2017 is for programs sourcedidetof the United States,
with over 50% for end use markets outside of théddnStates. These awards support AAM’s continugrhrsion in the markets of
Brazil, China, Europe and Thailand.

AAM's key financial targets for 2015 - 2017:

* AAM is targeting annual sales to grow at a coonmted annual growth rate in excess of 5% during#rd from 2015 - 2017. This
sales projection is based on the anticipated lagobkdule of programs in AAM's new and incremebtsiness backlog and the
assumption that the U.S. Seasonally Adjusted AnRa&¢ of sales ("SAAR") averages approximately h7illon light vehicle units
during the period from 2015 to 2017.

AAM is targeting EBITDA margin in the range 08% to 14% during the period from 2015 - 2017.

« AAM's target for the difference between EBITDAdcapital spending during the period from 2012Q&7 is in the range
of 8% to 9% of sales.

« AAM is targeting free cash flow in the range4éb to 5% of sales during the period from 2015 -7201

* AAM expects non-GM sales to range from 40% - 45%otal sales during the period from 2015 to 2017

Cautionary Statements

In this current report on Form-K, we make statements concerning our expectatimigfs, plans, objectives, goals, strategies,
and future events or performance. Such statemeat§@ward-looking” statements within the meaninfthe Private Securities
Litigation Reform Act of 1995 and relate to treraigl events that may affect our future financialiffms and operating result:
The terms such as “will,” “may,” “could,” “would,” “plan,” “believe,” “expect,” “anticipate,” “intend, ” “project,” "target,"

and similar words or expressions, as well as statgin future tense, are intended to identify fokiooking statements.



Forward-looking statements should not be read as a guaraof future performance or results, and will netessarily be
accurate indications of the times at, or by, whédlch performance or results will be achieved. Fodsaoking statements are
based on information available at the time thosg¢eshents are made and/or management’s good faliif las of that time with
respect to future events and are subject to risickraay differ materially from those expressed iswygested by the forward-
looking statements. Important factors that couldsmsuch differences include, but are not limiteadeduced purchases of our
products by General Motors Company (GM), FCA US Wo@merly known as Chrysler Group LLC (Chrysler)ther
customers; reduced demand for our customers' ptsdiparticularly light trucks and sport utility vathes (SUVs) produced by
GM and Chrysler); our ability to develop and produtew products that reflect market demand; lowanthnticipated market
acceptance of new or existing products; our abtiityattract new customers and programs for new pots} our ability to respon
to changes in technology, increased competitioprming pressures; our ability to achieve the les&tost reductions required to
sustain global cost competitiveness; supply shedawy price increases in raw materials, utilitiesother operating supplies for
us or our customers as a result of natural disasterotherwise; our ability to successfully implernepgrades to our enterprise
resource planning systems; global economic conaitioisks inherent in our international




operations (including adverse changes in politistalbility, taxes and other law changes, potentiatuptions of production and
supply, and currency rate fluctuations); liabiléi@rising from warranty claims, product recall ¢elfl actions, product liability
and legal proceedings to which we are or may becamarty, or the impact of product recall or fieddtions on our customers;
our ability to maintain satisfactory labor relatisrand avoid work stoppages; our suppliers’, out@uers' and their suppliers'
ability to maintain satisfactory labor relations dmavoid work stoppages; our ability or our custosi@nd suppliers' ability to
successfully launch new product programs on a {irhakis; our ability to realize the expected revesnfrom our new and
incremental business backlog; negative or unexpetebe consequences; price volatility in, or redueedilability of, fuel; our
ability to attract and retain key associates; agaility of financing for working capital, capitakpenditures, research and
development (R&D) or other general corporate pugmsncluding our ability to comply with financiebvenants; our customers'
and suppliers' availability of financing for worlgrcapital, capital expenditures, R&D or other geslerorporate purposes;
changes in liabilities arising from pension andetipostretirement benefit obligations; risks of oompliance with environment
laws and regulations or risks of environmental &sthat could result in unforeseen costs at ouifi@s; adverse changes in
laws, government regulations or market conditioffieaing our products or our customers' productgc{sas the Corporate
Average Fuel Economy (CAFE) regulations); our apito consummate and integrate acquisitions anat jeéntures; our abilit

or our customers' and suppliers’ ability to compiyh the Dodd-Frank Act and other regulatory regnrents and the potential
costs of such compliance; and other unanticipatezhes and conditions that may hinder our abilitctompete. It is not possible
foresee or identify all such factors and we makearmmitment to update any forw-looking statement or to disclose any facts,
events or circumstances after the date hereofrttegt affect the accuracy of any forward-looking estaént.
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