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SECTION 7 - REGULATION FD

Item 7.01 Regulation FD Disclosure

On January 15, 2014 American Axle & Manufacturingidings, Inc., (the “Company” or “AAM”)ssued a press release announcing its ba
of new and incremental business launching from 26fgugh 2016 is estimated at $900 million in fetannual sales.

AAM's 2013 Outlook:

AAM expects full year sales in 2013 to be apjrately $3.21 billion, which represents an increasapproximately 10% as
compared to $2.93 billion for the full year 2012.

AAM expects adjusted earnings before interepease, income taxes and depreciation and amodizétidjusted EBITDA) for the
full year 2013 to be approximately $75 million hiagtas compared to the full year of 2012.

We define EBITDA to be earnings before inter&stes, depreciation and amortization. Adjusted EBATs defined as
EBITDA excluding the impact of debt refinancing aedlemption costs and other special charges atrdiceging costs.
We believe that EBITDA and Adjusted EBITDA are megfiul measures of performance as they are commatiliged by
management and investors to analyze operatingmpegiftce and entity valuation. Our management, thestment
community and the banking institutions routinelg EEBITDA, together with other measures, to measureoperating
performance relative to other Tier 1 automotivepigps. EBITDA and Adjusted EBITDA should not benstrued as
income from operations, net income or cash flounfraperating activities as determined under GAARieDtompanies
may calculate EBITDA and Adjusted EBITDA differentl

AAM expects full year net capital spending togtightly lower than 7% of sales in 2013.

We define net capital spending as capital experel net of proceeds from the sale-leasebackwpemgnt and the sale of
property, plant and equipment.

AAM expects positive free cash flow to approxten&4 million for the full year 2013.

We define free cash flow as net cash providefubgd in) operating activities less capital expemds net of proceeds from
the sale-leaseback of equipment and the sale pkpig plant and equipment. For purposes of catmg free cash flow,
AAM excludes the impact of purchase buyouts ofddasquipment, if any. We believe free cash floa meaningful
measure as it is commonly utilized by managemedtiavestors to assess our ability to generate ttashfrom our
business.

In 2013, free cash flow reflects the impact aftcpayments for debt refinancing and redemptioivities of approximately
$38.3 million.

AAM's 2014 Outlook:

AAM is targeting full year sales in the range$@£75 billion to $3.8 billion in 2014. This salpmjection is based on the anticipated
launch schedule of programs in AAM's new and in@efal business backlog and the assumption thall tBeSeasonally Adjusted
Annual Rate of sales ("SAAR") will increase frompapximately 15.5 million vehicle units in 2013 tppoximately 16.0 million
light vehicle units in 2014.

AAM is targeting EBITDA in the range of 13.5% 1d.0% of sales in 2014.

AAM is targeting free cash flow of approximat&$00 million in 2014.

AAM is targeting full year net capital spendittgbe approximately 6% of sales in 2014.



AAM's 2015 Targets:

. AAM’s sales target for 2015 is unchanged. AAMasgeting full year sales to exceed $4 billior2015. This target is based on the
anticipated launch schedule of programs in AAMw a@d incremental business backlog and the assomiftat the U.S. light
vehicle SAAR will increase from approximately 15ilion light vehicle units in 2013 to a range d@.Q million to 16.5 million

light vehicle units in 2015.

» AAM is targeting free cash flow in the range$®df75 million to $200 million in 2015.




Cautionary Statements

In this current report on Form-K, we make statements concerning our expectatimigfs, plans, objectives, goals, strategies, famare
events or performance. Such statements are "forlaoking" statements within the meaning of the &evSecurities Litigation Reform Act of
1995 and relate to trends and events that may tedf@cfuture financial position and operating retsulThe terms such as "will," "may,"
"could," "would," "plan," "believe," "expect," "aitipate," "intend," "project,” and similar words @xpressions, as well as statements in futur
tense, are intended to identify forward-lookingestaents. Forwardeoking statements should not be read as a guaeaoftéuture performanc
or results, and will not necessarily be accuratdidations of the times at, or by, which such perfance or results will be achieved. Forward-
looking statements are based on information avégla the time those statements are made and/oagenent's good faith belief as of that
time with respect to future events and are sulifedsks and may differ materially from those exgsed in or suggested by the forward-looking
statements. Important factors that could cause sliiférences include, but are not limited to: glbbaonomic conditions, including the impact
of the continuing market weakness in the Euro-zoeduced purchases of our products by General Mo@ompany (GM), Chrysler Group
LLC (Chrysler) or other customers; reduced demanrdfir customers' products (particularly light tkeeand sport utility vehicles (SU\
produced by GM and Chrysler); our ability or ourstamers' and suppliers' ability to successfullynietu new product programs on a tim
basis; our ability to realize the expected reveninesy our new and incremental business backlog;ahility to respond to changes in
technology, increased competition or pricing pressusupply shortages or price increases in raweriats, utilities or other operating
supplies for us or our customers as a result ofirddtdisasters or otherwise; liabilities arisingdim warranty claims, product recall or field
actions, product liability and legal proceedingsvibich we are or may become a party; our abilitathieve the level of cost reductions
required to sustain global cost competitiveness;ahility to attract new customers and programs fiew products; price volatility in, or
reduced availability of, fuel; our ability to dewg and produce new products that reflect marketateimlower-than-anticipated market
acceptance of new or existing products; risks iehein our international operations (including adse changes in political stability, taxes &
other law changes, potential disruptions of produciand supply, and currency rate fluctuations)r ability to maintain satisfactory labor
relations and avoid work stoppages; our supplievs’; customers' and their suppliers' ability to miain satisfactory labor relations and avoid
work stoppages; availability of financing for wankji capital, capital expenditures, research and tlgwment (R&D) or other general corpor:
purposes, including our ability to comply with fir@al covenants; our customers' and suppliers' &mlity of financing for working capita
capital expenditures, R&D or other general corp@gurposes; adverse changes in laws, governmentatons or market conditions
affecting our products or our customers' produsisch as the Corporate Average Fuel Economy (CAEg)Iations); changes in liabilities
arising from pension and other postretirement bierddligations; our ability to attract and retairely associates; risks of noncompliance with
environmental laws and regulations or risks of emwimental issues that could result in unforeseesiscat our facilities; our ability or our
customers' and suppliers' ability to comply witke odd-Frank Act and other regulatory requiremeamsl the potential costs of such
compliance; our ability to consummate and integratquisitions and joint ventures; and other unaiptéted events and conditions that may
hinder our ability to compete. It is not possilieforesee or identify all such factors and we make€ommitment to update any forwdabking
statement or to disclose any facts, events or nistances after the date hereof that may affecatlaracy of any forward-looking statement.




SECTION 9 - FINANCIAL STATEMENTS AND EXHIBITS

Iltem 9.01 Financial Statements and Exhibits
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Exhibit 99.1

AAM Announces New Business Backlog of $900 Milliofor 2014 - 2016

Detroit, Michigan, January 15, 2014 -- American &%l Manufacturing Holdings, Inc. (AAM), which isatded as AXL on the
NYSE, today announced that its backlog of new acdeimental business launching from 2014 througtt 20 &stimated at $9(
million in future annual sales.

Highlights of AAM's $900 million new and incremehtasiness backlog for 2014 - 2016 include theofeihg:

» New and innovative product technologies AAM’s new and incremental business backlog inesi@roduct programs
supporting the all-new Jeep® Cherokee with AAM'dustry first EcoTrac® Disconnecting Driveline Systehe all-new
Cadillac CTS, Motor Trend's 2014 Car of the YedthwwAM's high efficiency rear drive modules; arttete-AAM™
hybrid and electric system that will be featuredadiature model year Qoros vehicle.

« Significant progress on customer diversification iftiatives : Approximately 70% of AAM’s new and incremental
business backlog for 2014 - 2016 is for custom#rerahan GM. This includes new and expanded oslgoporting
multiple global premium vehicle manufacturers, inthg Chrysler Group LLC, Daimler Truck, Ford, Handaguar Land
Rover, Mercedes Benz, Nissan, Tata Motors and ther

« Major increase in passenger car and crossover velicbusiness Approximately two-thirds of AAM’s $900 million
new and incremental business backlog for 2014 6281or passenger car and crossover vehicle pnagjra

« Growth in global markets : Approximately 70% of AAM’s new and incrementaldiness backlog for 2014 - 2016 is for
programs sourced outside of the United States.eTaemrds support AAM’s expansion in the growingoglomarkets of
Brazil, China, India and Thailand.

“AAM’s robust new business backlog supports outigtio exceed the growth rate expected for theugidy through 2015. This is
great news for all our key stakeholders,” said Adl@hairman, President & Chief Executive Officer @a@. Dauch. “We are
very pleased that AAM's focus on technology leddgerkas resulted in the expansion and diversificatif our customer base and
product portfolio on a global basis. AAM is focusat successfully launching these programs as welbatinuing to deliver
positive financial results by executing our alighegsiness strategy.”

AAM values its new and incremental business backkaged on production volume estimates and progesigi direction
provided by its customers. The actual sales valtleese awards will depend on product volumes, ranogaunch timing and
foreign currency exchange. AAM does not includesalf unconsolidated joint ventures in its new hess backlog.

AAM is a world leader in the manufacture, enginegridesign and validation of driveline and drivietrsystems and related
components and modules, chassis systems and rmoetad products for light trucks, sport utility veleis, passenger cars,
crossover vehicles and commercial vehicles. Intamfdio locations in the United States (Michigami®@ Pennsylvania and
Indiana), AAM also has offices or facilities in Bre China, Germany, India, Japan, Luxembourg, MexPoland, Scotland, Sol
Korea, Sweden and Thailand.




Exhibit 99.1

Cautionary Statement Concerning Forward-Looking Staements

In this earnings release, we make statements coimgeour expectations, beliefs, plans, objectigesys, strategies, and futu
events or performance. Such statements are "foriarking” statements within the meaning of the &&vSecurities Litigation
Reform Act of 1995 and relate to trends and euvitratismay affect our future financial position angesating results. The tern
such as "will," "may," "could," "would,"” "plan," "glieve," "expect,” "anticipate,” "intend," "projettand similar words or
expressions, as well as statements in future temeentended to identify forward-looking statensetorward-looking statements
should not be read as a guarantee of future perémee or results, and will not necessarily be acteiiadications of the times at,
or by, which such performance or results will baieged. Forward-looking statements are based arindtion available at the
time those statements are made and/or managengeikfaith belief as of that time with respectutufe events and are subject
to risks and may differ materially from those exgged in or suggested by the forward-looking statésnémportant factors that
could cause such differences include, but areinotdd to: global economic conditions, including timpact of the continuing
market weakness in the Euro-zone; reduced purctafsas products by General Motors Company (GM)rySlker Group LLC
(Chrysler) or other customers; reduced demand foraustomers' products (particularly light truckadasport utility vehicles
(SUVs) produced by GM and Chrysler); our abilityour customers' and suppliers' ability to succegsfaunch new product
programs on a timely basis; our ability to realibe expected revenues from our new and incrembuosahess backlog; ot

ability to respond to changes in technology, insethcompetition or pricing pressures; supply shgegor price increases in raw
materials, utilities or other operating supplies fes or our customers as a result of natural disasor otherwise; liabilities
arising from warranty claims, product recall or lieactions, product liability and legal proceedingswhich we are or may
become a party; our ability to achieve the levet@st reductions required to sustain global coshpetitiveness; our ability to
attract new customers and programs for new prodymise volatility in, or reduced availability ofuel; our ability to develop ar
produce new products that reflect market demandegl-than-anticipated market acceptance of new or exggproducts; risks
inherent in our international operations (includiaglverse changes in political stability, taxes atiger law changes, potential
disruptions of production and supply, and currerate fluctuations); our ability to maintain satisf@ry labor relations and avol
work stoppages; our suppliers’, our customers' @il suppliers' ability to maintain satisfactorgtor relations and avoid work
stoppages; availability of financing for workingptal, capital expenditures, research and developng@&D) or other general
corporate purposes, including our ability to compligh financial covenants; our customers' and sigypl availability of
financing for working capital, capital expenditurd3&D or other general corporate purposes; advertBanges in laws
government regulations or market conditions affegtour products or our customers' products (sucthasCorporate Averag
Fuel Economy (CAFE) regulations); changes in ligigi§ arising from pension and other postretiremieaefit obligations; ou
ability to attract and retain key associates; risknoncompliance with environmental laws and ragahs or risks of
environmental issues that could result in unforesaests at our facilities; our ability or our cust@rs' and suppliers' ability to
comply with the Dodd-Frank Act and other regulatoeguirements and the potential costs of such ciamgé; our ability to
consummate and integrate acquisitions and jointues; and other unanticipated events and condgtittvat may hinder our
ability to compete. It is not possible to forese@entify all such factors and we make no commitn@ update any forward-
looking statement or to disclose any facts, eventéircumstances after the date hereof that magcathe accuracy of any
forward-looking statement.
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chris.son@aam.com
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